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01.1 Who We Are

We are a customer-centric lifestyle brand.
We aim to inspire young souls to express
themselves through daily houseware.
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01.2 Brand Story

There is no one in the world quite like you. You have style. You have taste. You know
what you're looking for. And you want all aspects of your life to reflect who you are,
Including your home.

At Artihood, we want the same as you do. That's why we've listened to you and
learned from your daily life and honestly, we'd love to help you so that as you move
through life and your needs change and grow, we're right there with you.

Because at Artihood, that's what we do — we help people bring order into their lives

and create joyfulness with a range of houseware products that turn clutter into

calm; chaos into peace, love and kindness, because feeling good on the inside is

the best way to be you on the outside. ”
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01.3 Mission & Vision

Our mission is to create simple, iInnovative, yet

affordable houseware to sparkle people's daily life.

Our vision Is to connect needs to products,

products to people, people to home.
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01.4 Brand Values

Customer-centric

Artihood is inspired by observing the details of people’s
lives. Each of our products is designed to make those
lives easier.

Personalized to be the
most functional

Artihood provides the most adaptable and flexible
solutions to daily houseware challenges.

Free to explore all the
possibilities

With a unique team of creative designers and 20+ years
of professional manufacturing experience, our team at
Artihood Is excited to explore all possibilities and happy
to make what you need.

Sweet, playful, and
grateful

All work and no play is not the Artihood way. We want to
make life better - why not add some fun?
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01.5 Personality

e Insightful & Empathetic

e Simple & Innovative

e Curious & Playful

e Design-driven & Sustainable
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01.6 Tone of voice

We are.. We are not..
Confident Unsure

Positive Skeptical

Dedicated Apathetic

Humble Arrogant

Playful Easily distracted
Curious Planless
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02.1 Visual Brand

L0go
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02.1 Main Logo

The Wordmark + Brandmark

The logo is a simple wordmark of the brand name - the first letter “A” Is
used as the brandmark. The whole wordmark is modern and clean with
small details on each letter.

In the brandmark, the letter “A” is abstracted into a dot and a folded
line. The dot can be interpreted as a nailhead, a laser focus on user
needs, or a drop of emotion. The folded line can be interpreted as thin
iIron or wood pieces used in our products, or the initial scribbling of
Ideas. Together, they showcase the fundamental principle of Artihood -
customer-centric and curious to explore.
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02.1 Main Logo - Construction
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02.1 Logo - Position

Exclusion Zone

1x height of “A” vertically and 2x width of “A” horizontally
should be the exclusion zone. Don’t use any sort of
artwork, typography, or any graphics artifacts in this
exclusion zone.
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02.1 Logo - Minimum Size

Minimum Size

35px is the minimum height for the Artihood logo.
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02.1 Logo - Color Variation

Color Variation

The logo can be placed in different brand colors.

The color of the dot needs to change to white
when on colorful backgrounds.

Artihood

Artihood
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02.1 Logo - Background Colors

UYarlglele o B Artihooch \rtihood

Background Colors

The full-colour logo should be reserved for white or light-
coloured backgrounds. In all other cases, use the white logo.

The dot in the letter “A” should always be a different color -
primarily in green, or black/white, unless it's a single-color print.

Uailglele ol Artihood  Artihood
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02.1 Logo - Full Chinese Version
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02.1 Logo -Don'ts

Artihood

Don't distort the logo

Don’t place logo against any background

that doesn’t create contrast

A\rtihoo

Don’t change the color

\rtihoo

Don't add dropshadow

A rtihood

Don’t change the letter spacing

Artihood

Don't change the solid color with an outline
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02.1 Brandmark

Artihood
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02.1 Brandmark - Outline
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02.1 Logo Application - Sticker & Packaging
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02.1 Stationary

Artihood Brand Guidelines

Visual Brand

23



02.1 Cellphone Case & Name Tag
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02.2 Visual Brand
Colors
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02.2 Color Palette - Op1l

Cream
White

Hex
ttfefefs

RGB
254 254 245

CMYK
0%, 0%, 3%, 0%

Navy
Black

Pantone
4280 C

Hex
H#252A36

RGB
37 42 54

Warm
Yellow

Pantone
2033 CP

Hex
#C74D42

RGB
199 77 66

Pantone
142 C

Hex
HF1BE48

RGB
241190 72
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02.2 Color Application
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tetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
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02.3 Visual Brana

Typeface
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02.3 Typeface

THIS IS ABORETO REGULAR, OUR
DISPLAY FONT. USE THIS AS AN
ACCENT FONT TO HIGHLIGHT THE
TTTLE OR STATEMEN'T.

This is Livvic Regular, our main heading font. It's a
lively sans-serif font. Use this for primary heading

texts to add a bit of extra playfulness in the design.

This is Fira Sans Book, our body font. It's cute and easy-to-read — use it for both print and digital.
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02.3 Typeface - Chinese
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02.3 Typeface Application

N =y = SN BRAND
2= Ll VAL UE
INVITATION

Customize Dirrension Custamize Color

Haight: 20cm - 40cm @

Length: 34cm - 70cm
Depth: 10Cm - S50cm . .

Customer-Centric

t=EFEMIASE R B R A IEERRE, "’é% Artihood is inspired by observing the details
4= B W T p st I3 S sEdr = S E34E of people’s lives. Each of our products is

designed to make those lives easier.

R/ LR BEARERLER TS 1. ¥
SEN MELTRERMETTIESRFIRRE

(B (ol R E P is 2, N A B Personalized to be the
REZFTEULE, IEEATUKIES, most functional

Artihood is inspired by observing the details
of people’s lives. Each of our products is
designed to make those lives easier.

Sweet, playful, and grateful

All work and no play is not the Artihood way.
B : 98105 17:00 We want to make life better - why not add

some fun?
= R AR

HIGHLINE
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02.4 Visual Brand
iImagery
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02.4 Imagery Overview

Authentic, Vibrant,
and Bright

Our imagery is about daily life. It should be bright and clean but
carefully composed to look like a part of a natural environment
- instead of being staged with props. Soft, directional and warm
lighting creates a friendly, authentic and loving moment.

Having people of different ages relaxing in the space and interacting
with the surrounding objects, foods, or even a cup of coffee — the
scene should look attainable and look like it could be you there.

Artihood Brand Guidelines
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024 Imagery - Lighting

Sright, Warm,
and Natural

The lighting in our photography should be warm and bright. When
shooting, please use natural light as much as possible instead of
studio light. In situations where studio light must be used, please
make lighting soft and natural.

The tone should be neutral but a bit lean towards the warm side.
Mainly use white or light bakcgrounds to match the brand tone
and occasionally use dark backgrounds to increase contrast.
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02.4 Imagery - People

-njoying, Relaxing,

and Peaceful

Cast
Diverse in gender, culture, and age

In-action or just relaxing

The cast should act natural, in the process of exploring and
Interacting with the objects, or just simply doing nothing and
enjoying the moment (vs a portrait shot).

An overall sense of free Is shown through people’s gestures
and expressions leads the audiences to feel, smile, and set
themselves free.

Artihood Brand Guidelines
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024 Imagery - Setting

Clean, Simple,
and Comfortable

The setting should be simple and clean with bright natural light.
The background and floor should be in white or light colours, to
avolid distracting the main furniture or houseware products.

The setting should be full of life with the decoration of daily
objects, like plants, flowers, or books to make the whole scene
look real instead of a fake studio setting. The entire space should

look organized but the small objects can be placed randomly - to
add a sense of authenticity.

Artihood Brand Guidelines Visual Brand 36



02.4 Imagery - Objects

Daily-use, Vibrant

Example of objects

Fruits and vegetables
Flowers

Water, coffee, and daily drink

The use of daily objects can bring the houseware closer to the

audience and make people feel more engaged and invited to
the lifestyle it creates.

The choice of the objects should be in bright colours or
different colours from the background to stand out.

Artihood Brand Guidelines
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02.4 Imagery - Nature
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Although most of the imagery will be in the home setting,
sometimes we need to use nature to set up the mood and
take a break from the indoor setting.

Following the bright and simple art direction, the nature
Imagery also should be quiet and peaceful. Mountain, oceans,
and forests, can let people feel free and open.
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02.5 Visual Brand
Layout
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02.5 Layout - Overview

Simple and Clear
Communication

The layout should be clean and simple. The division of the
layout should be appropriate for the content of the message
to be conveyed.

As the goal of the collateral is to promote the lifestyle of our
brand, the layout should always try to maximize the use of
Imagery.

The use of white space is the key - one needs to avoid using
full bleed images and place text on top of it. There should
always be some spaces around the images and texts, to keep
the page bright and clear.

Artihood Brand Guidelines
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02.5 Layout - Structure

WE AIM TO INSPIRE
YOUNG SOULS TO
EXPRESS THEMSELVES
THROUGH DAILY
HOUSEWARE.

LOREM IPSUM DOLOR SIT AMET CTETUER

There is no one in the world quite like you. You have style
You have taste. You know what you're locking for. And you
want all aspects of yvour life to reflect whe you are, induding
wour home.

AL Artihood, we want the same as you do. That's why we've
listened to you and learned from your daily life and honest-
ly, we'd love to help you 50 that as you mowe through life

Lorem ipsum dolor sit amet, consectetuer o .
and your needs change and grow, we're right there with you.

adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mag-
na aliquam erat volutpat. Ut wisi enim

ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

Because at Artihood, that's what we do - we help people
pring order inte their lives and create joyfulness with a
range of houseware products that turn clutter into calm;
chaos into peace, love and kindness, because feeling good
on the inside is the best way to be you on the outside.

LOGO  Artihood

>
Lorem ipsum dolor sit amet, consectetuer adipiscing T
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpatat. Duis
autem vel eum iriure dolor um dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh
sedh euismod tincidunt ut laoreet dolore magna

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor

=

Lorem ipsum dolor sit
amet, consectetu

Coffee Table Night Stand
| I

DeskD isplay Shelf
I I
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02.5 Layout - Don'ts

‘ Rereiit iy -_
7T N

EXPRESS YOURSHVES
THROUGH DAILY
HOUSEWARE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonu\my
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut Wsi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobort
nisl ut aliquip ex ea commodo consequat.lore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit ame
adipiscing elit, sed diam nonummy nibh

euismod tincidunt ut laoreet ;‘r lore mag-p
na aliquam e;;aj:volutpat, visienim |
s

ad minim veniam, quis nostrud eXer

Don't place the texts on top of the image Don’t place the image full-bleed unless there is Don’t make the page full of the content.
white space on the other side.

EXRRESS YOURSELVES

THROUGH DAILY
HOUSEWARE

Don’t mask the image with any shape.

Artihood Brand Guidelines Visual Brand
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02.5 Layout - Promotion Collaterals

WE AIM TO INSPIRE
YOUNG SOULS TO
EXPRESS THEMSELVES
THROUGH DAILY
HOUSEWARE.

There is norong in the world guite like you vou have style,
You have taste. Vou know what you're looking for. And you
want all aspects of your |ifa to reflact whe you are, ncluding
your hiome.

At Artihaod, we want the same as you do. That's why we'e
listened to yau and laamed from your daily tife and honest-
Iy we'd love to balp you so that as you move through fife.

and your neads change and grow, we're right thers with you.

Because at artihood, that's what we do - we help penple
tring ordaT (o thelr lives and creata jovfulness with a
range of housewars products that turs clutter imto calm;
chaps into peace, love and kindness, because fecling good
on the inside i the best way to be you oni the outside.

Lorem ipsum dolor sit amet, consact |
elit, sed diam nonummy nibh evism |
lzoreet dolore magna aliquam eraty
autem vel eum iriure dolor um dolo |
consectetuar adipiscing elit, sed dial
sedh euismod tincidunt ut laorest d |

Artihood

artihood.com
hi@artihood.com
WeChat: Artihood

WE AIM TO INSPIRE
YOUNG SOULS TO
EXPRESS THEMSELVES
THROUGH DAILY
HOUSEWARE.

There |5 noane in the world quite like you, You have style.
You have taste, You know what you're lacking for, And you
wiant all aspects of yaur life ta reflect who you are, including
your home,

At artihood, we want the same as you do. That's why we've
listened ta you and learned from your daily life and honest-
ly, wa'd love to help you so that as you move through life
and your needs change and grow, we're right there with you.

Bacause at Artihood, that's what we do - we help people
bring order inti their lives and create joyfulness with a
range of houseware products that turn cluttar inta calm;
chaos into peace, love and kindness, because feeling good
ar the inside is the best way to be you an the outside.

Lorem ipsum dalor sit amat, consectetuer adipiscing
elit, sad diam nonummy nibh euismod tincidunt ut
laoreat dolore magna aliquam erat volutpatat Duis

CUSTOMIZE YOUR OWN
autem vel eym i_rln.lre.dol.or um dqlclrs'rtame'r. ) ST(j) RA(BE SHELVI NG SYSTEM

sedh euismaod tncidunt ut lacreet dolore magna Modular Dinmension Rarge
Height: 200m - 40cm Length: 3aom - 70¢m Depthe 100m - SOCm

Cuztorrage Color Selection

290
5

Lorem ipsum dolor st

amet, consectely
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02.5 Layout - Promotion Collaterals

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

EXPRESS YOURSELVES
THROUGH DAILY
HOUSEWARE

Lorem Ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exercl tation
ullamcorper suscipit lobortis nist ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nist ut aliquip ex ea
commodo consequat.

Artihood Brand Guidelines

Visual Brand

44



02.5 Layout - Webiste U

@@ a Bl < > B Sebrch o anter website name ] + @

Simple - Comfortable - Relaxing

CONNECT WITH
YOUR DAILY
HOUSEWARE®

Strong Brand Visual,
and Easy Shopping
—Xperience

-

The goal of the website is to present a clean and comfortable

lifestyle, while users can shop easily. @oely .

— |

ipiscing elit, sed diam noj
Ut wisi enim ad minim ve
¥ ea commodo consequa’

Website Ul design should follow the layout style - maximize

the use of imagery and still leave some white space. Product

MODULAR SHELF MADE
FOR ALL YOUR NEED

st amet

Information is highlighted on the home page to attract users

m {Height)

* {Hai
to learn more and make purchase. il Produc Nome
et G100 B By
mmmpsmd1 amet, consectetuer adipiscing elit, sed diam nonumm; ¥
nibh euismod ti d 'l:1urel|;tvulremgn-alqam rat volutpat. Ut wisi
G enim dm lm'.re am, quis nostrud exerci tation ullamcorper suscipit lobortis
pIscing nisl ut aliquip ex ea mmmnct-u consequat,

int ut
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02.5 Layout - Webiste Ul

t’\rtihOOd Shop  About  Stories  Contact Q A

Home / Kitchen Storage / PRODUCT NAME

1‘;’; | P o~ { Artihood Shop About Stories Contact Q 2

KITCHEN s

Lorem ipsum dolor sit amet, consectetuer
b | adipiscing elit, sed diam nonummy nibh
\\ ol euismod tincidunt ut laoreet dolore magn

aliquam erat volutpat.

PRODUCT NAME @ ® @ :sn00 -:1:+: - | e ' - L 3

Design Purpose

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Material Lorem ipsum dolor sit amet

Dimension 27.7cm (Length) x 9cm (Width) x 18cm (Height)
27" (Length) x 9"(Width) x 18" (Height)

;J

&
Design Vision "
Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.
Product Name Product Name
$12.00 Shop Now —> $12.00 Shop Now —3>

OTHER PRODUCTS

Product Name Product Name
$12.00 Shop Now —> $1200 Shop Now —>
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02.5 Layout-PPT

PPT Title Placeholder PPT Title Placeholder

Heading Placeholder Heading Placeholder

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim . . - . . .
S a P Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut . L . L
a P P euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim

aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor - . . L L -
ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut

. . - . . . aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

ism incidun r re magna aliquam erat v . Ut wisi enim . . . . .
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi e Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut . . . T
4 P P euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim

aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor . . . A L -
quip q ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut

aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor

L oy .
TR

AR LS
i AL

Artihood

PPT Title Placeholder PPT Title Placeholder PPT Title Placeholder

Heading Placeholder Heading
Placeholder

01 02

Statement
Placeholder

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh . .
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad Suebtltl'e Placeho"der Suebtltl'e Placeho{der
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex Lorem ipsum dolor sit amet, consectetuer Lorem ipsum dolor sit amet, consectetuer
ea commodo consequat. Duis autem vel eum iriure dolor adipiscing elit, sed diam nonummy nibh eui adipiscing elit, sed diam nonummy nibh eui

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

Heading Placeholder Heading Placeholder Heading Placeholder 03 04

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad

minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nist ut aliquip ex Lorem ipsum dolor sit amet, consectetuer Lorem ipsum dolor sit amet, consectetuer Lorem ipsum dolor sit amet, consectetuer Suebtitle Pl_qcehol_der Suebtitle Pl_acehol_der

ea commodo consequat. Duis autem vel eum iriure dolor o ) ) ) . . ) ) . . L ) . : .
adipiscing elit, sed diam nonummy nibh euismod adipiscing elit, sed diam nonummy nibh euismod adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat tincidunt ut laoreet dolore magna aliquam erat tincidunt ut laoreet dolore magna aliquam erat Lorem ipsum dolor sit amet, consectetuer Lorem ipsum dolor sit amet, consectetuer
volutpat. Ut wisi enim ad min volutpat. Ut wisi enim ad min volutpat. Ut wisi enim ad minim v adipiscing elit, sed diam nonummy nibh eui adipiscing elit, sed diam nonummy nibh eui

Artihood Artihood Artihood
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02.5 Layout - Poster

Artihood

AR B IR Z AR
A/ — RS

s
HE P4 e S

Artihood BEH—SHHE B RS E ZR, T EHshd

1-800-1234 Artihood B~ M — M ERFRE S, SiEM a0
HRE R I F20225F, BNWRE HBIONES ArGEed Eam HRE S f BRI F 20224, B &R LB e
U BIHREI0RFRIM, SRERNE~RED Biarshdod tom Sl BIEE0FTHIM, SRENeE~H A
Bh, (RGBT SEREAN, HHTE—R - W BA, RS TR, RIS SEEEM, BAITE—R
BRI, | PRt arslicadie BB LIS,

(=]

1-800-1234
artihood.com
hi@artihood.com
Wechat: artihoodlife

Artihood

BERURXTXE
Ellg H M‘g fkm 3 b

« ZIBERARIERAE &
« 55 N\

- BEWG

» IRABUR A

Artihood B Hi—F B R R IE MR, ¥ malia

1-800-1234
HRES S AT TF 20226, B &G R0 Artihioodabi
Gl BHAE10FFAHT, SRR EFH L "y
T BN, R SERE, BAITE—R bl 0
B ERRIRM. Wechat: artihoodiife

Artihood Brand Guidelines Visual Brand

48



02.5 Layout - Conference
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02.6 Visual Brana

Social Media

Artihood Brand Guidelines



02.6 Social Media

-Ngaging, ana
Content-driven

Social media should follow the simple and clean design style,
In addition, to expanding to more variety - close to people’s
daily life.

More color should be used in social media posts to attract
people’s eyes, but keep it to the brand colors.

The fonts should be bold to highlight the content - play with
the position and spacing to make it stand out.
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02.6 Social Media - Product Promotion

SEE
&R

_ — | ,

Utlize popular topics, like cooking, campling, Present the products in a real life scene, show Product-driven posts to show the various Use the primary brand color to attract attention
and show the products in the process. how it can be used naturally. products. for new-release, sale, or any kind of promotion.
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02.6 Social Media - Brand Promotion
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02.6 Social Media - Long Post

F I N D Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

nonummy nibh euismod tincidunt ut laoreet dolore magna
P EA C E I: U L N E S S aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud

exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea

AT I-—I O M E commodo consequat.

pooyIHA;

HEHER AR, REERERARENLRMEMILRFIERD, WHATFERIEATES
FESFEN, ENRIARERR, EFCERSBHEETHEm. AREEAM.

HXEFLIFEEERELATEEER. AEREFNE. CRFBLESEFTIEED
BRL? RBERSESBERS M. RIIREFREAEE.

Lorem ipsum
dolor sit amet

2022 P gD L

FIND

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

nonummy nibh euismod tincidunt ut laoreet dolore magna P EA C E F U L N E S S

aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud

exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. A | I I O M E HEHER AR, RHEREMAMAZRINEMITHRF R, WFRFFRINETEZRESFRI, B

R FAIRERN, BiFCRESAEEIE. ARNEAM.

HREFTFEFERELETETER. REREFLR. CRBLESETFIEENERL? ZKEFE
MEESBEEI M\ F. BPIBREEREEER.
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Connect Now



